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Figure 1 The cumulative distribution of the number of outputs

Country %

China 22.2%
United States 18.7%
United Kingdom 7.0%
Spain 4.3%
Italy 4.1%
India 3.9%
South Korea 3.5%
Australia 3.3%
Hong Kong 3.2%

Country %

China 33%
United States 27%
United Kingdom 11%
Spain 6%
Australia 5%
Italy 5%
South Korea 4%
Germany 4%
India 3%
The Netherlands 3%
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Figure 2 The networks of authors (A), and countries (B), the ten most represented countries are
listed




[Scopus]
location _ planning iz wsmlnlng - P!‘Da]"lagemel“ll.i SySbemS

b Gaba Gime- ey

““—*““mmuw I'EVIeW
e, et onling sociafzocsl meds
e GOUrISM *gg,,g',f;paﬂes' analytics
dd:é:grlggelrgenb[g]e"l?\{‘vsgrk service mobllehunan
model touriste. & A media
TP LrabspaEaon lnfqrmgblon spatial
[WoS]
managementinformabion satisfaction customer

decision_making

S d b cibyservice Gravel
- ClAU@ _social media “macis

hobel .~ “Trodel Gourism

ana gblcs design_methodology onllne reviews .
bour urban Oﬂ'lﬂpblg daba

cusl:.omer sal.'.lsfact.lon

destination d§°ﬁ|csal _hospitality Gime

online_travel

Figure 3 Word cloud of the most common terms used in the corpus
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Figure 4 The bibliographic coupling (A) and LDA topics (B) networks. Both show the communities
found with a modularity analysis.



