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Exploring the influence of exploitative and explorative digital 

transformation on organization flexibility and competitiveness 

Sheshadri Chatterjee, Marcello Mariani

Abstract— Digital transformation processes help 

integrate digital technologies across all the departments 

of organizations, as well as to adopt digital technology 

rapidly in an organization. Enhanced organizational 

innovativeness, efficiency, and competitiveness might be 

among the outcomes of digital transformation. While 

digital transformation could be exploitative and 

explorative in nature, how such a transformation could 

impact the flexibility and competitiveness of 

organizations has not been extensively investigated. 

Against this backdrop, the main objective of this study is 

to investigate the influence of exploitative as well as 

explorative digital transformation on organization 

flexibility and competitiveness. Building on existing 

theories and literature, a research model is developed that 

was later tested using a CB-SEM approach applied to the 

responses of 312 managers from Indian organizations 

which are in the process of pursuing digital 

transformation or have already adopted digital 

technologies in different departments. The study found 

that digital transformation helps organizations to become 

more flexible and it eventually improves the 

competitiveness of the organizations.    

 

Index Terms— Digital transformation, Exploitative 

transformation, Explorative transformation, Flexibility, 

Competitiveness, Knowledge, and Skills       

I. INTRODUCTION 

igital transformation has promised to generate value 

by achieving operational excellence and by 

catalyzing modern digitally integrated business models 

[1][2][3]. Digital transformation is considered as the use of 

digital technologies in the business process of the 

organizations. The principal objective of digital 

transformation is to ameliorate values, efficiency, and 

innovation capabilities of the organizations. It is a strategy as 

well as a business practice which is gaining attention in the 

organizations for improving their business processes with the 

help of different applications of digital technologies. The 

industry 4.0 agenda along with its integration with digital 

technologies in the business domain has experienced rapid 

growth [4]. Digitization elucidates the process which includes 

shift of analog information to digital data. Again, application 

of digital is concerned with the paradigm shift of 

organizations’ business models through the usage of digital 

technologies for improving the business performance 

[3][5][6][7]. Digitalization provides an opportunity for 

organizations to work together with several types of 

industries, but it also invites some entangled challenges 

[8][9]. Thus, many changes brought by digitalization are 

found to be competitive, disruptive, and such changes require 

improved skill and knowledge of the employees of the 

organizations pushing the organizations for completely 

redefining their business models [10][11]. Hence, functioning 

in the digital environment needs for redesigning the 

capabilities and resources and to rapidly develop new abilities 

for integrating, building, as well as reconfiguring both the 

internal and external competencies which supplements the 

concept of dynamic capability view (DCV) [12]. 

Digitalization brings changes in the business style helpful for 

the organizations to be exploitative as well as explorative for 

improving their innovativeness, proactiveness, and risk-

taking abilities [13][14][15] making the organizations 

flexible and capable of exhibiting better competitiveness. 

There are not many studies where extensive investigation has 

taken place to identify the antecedents of digital 

transformation from competition, business opportunities, 

along with employee skills and knowledge perspectives. 

Moreover, very few studies have examined the impact of 

digital transformation on the organization flexibility with the 

support of exploitative and exploratory transformation in the 

organization and the overall impact on the organizational 

competitiveness. Thus, there is a gap in the present body of 

literature that this study has tried to bridge. More specifically, 

this study has investigated the antecedents of digital 

transformation from competition, skill, knowledge, and 

business opportunity perspectives. Also, this work has 

extensively discussed and examined the impact of digital 

transformation on the flexibility of the organization mediated 

through exploitative and exploratory transformation 

perspective. Last, this study has examined the impact of 

organizational flexibility on its competitiveness. The aim of 

this study is to address the following research questions 

(RQs).  

 

RQ1: How exploitative and explorative digital 

transformation can influence flexibility in the organizations? 

RQ2: To what extent organizational flexibility generated by 

digital transformation can improve organizational 

competitiveness?   

 

The remainder of the article is arranged as follows. Section 2 

presents the background studies and is followed by the 

illustration of the theoretical foundations and hypotheses 

development in section 3. Next, section 4 describes the 

research methodology followed by the analysis of data. The 

findings are illustrated in section 5. Thereafter, section 6 

includes the discussion of the findings, the implications of 

this study along with limitations and future research 

directions. 

 
II. BACKGROUND STUDIES 

 

Digitalization of an organization needs new abilities of the 

employees whose decision-making process could be 

supplemented through the help of large volume of data, 

through the support of effective simulation process, and 

visualization systems as well as through the help of 

interactions with the machines and objects[16]. Studies 

demonstrate that digitalization influences the collaboration 
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among the employees of the organizations helpful for 

developing competencies of the organizations to interact with 

the distant colleagues [17][18][19]. Digitalization of the 

organizations has brought in an environment of radical as 

well as disruptive innovation ensuring dramatic changes in 

the business practices [20][21]. Accelerated development of 

digital technologies like big data analytics (BDA), artificial 

intelligence (AI), blockchain technology, Internet of Things 

(IoT), cloud computing, and so on have been able to 

transform the existing traditional economy to intelligent 

digital economy. Consequently, digitalization of an 

organization is considered as a critical mechanism for the 

organization for achieving innovation as well as for ensuring 

sustainable development [22][23][24]. One of the important 

consensual uses is that the digitalization may be considered 

as an important process for the organization to easily gain 

organizational resilience which is the ability of the 

organizations to absorb and to be engaged in transformational 

activities creating disruptive business opportunities, healthy 

competition, as well as improving the employees’ skills and 

knowledge [25][26][27]. The digital transformation in an 

organization is perceived to be successful if the organization 

takes attempts for such transformation in an exploitative as 

well as explorative way [28]. Exploitative transformation can 

be interpreted as such transformation which is done by 

acquiring knowledge that helps to refine as well as rejuvenate 

the existing competencies whereas explorative 

transformation of an organization can be explained as such 

transformation which is actuated by acquiring knowledge 

helpful to change the nature of the existing practices as well 

as competencies [29][30]. Studies have demonstrated that for 

ensuring successful digitalization in the organizations for 

achieving better flexibility, adaptability, and for remaining 

competitive, the organizations require to leverage both 

exploitative and explorative transformational practices in this 

increasingly emerging and dynamic business environments to 

address the volatile dynamic needs of the market[31][32].  

 

II. THEORETICAL BACKGROUND AND HYPOTHESES 

DEVELOPMENT 

A. Theoretical Background  

It is a fact that digitalization not only provides an opportunity 

to organizations but also at the same time digitalization 

process invites some entangled challenges [8]. As a result, 

various changes brought by digitalization are disruptive, 

compelling the organizations to redesign their existing 

business practices [33]. Thus, in such a changed scenario, 

functioning in the digital environment pushes the 

organizations to redefine and redesign their competencies as 

well as resources and leads the organizations for developing 

new capabilities towards integrating, building, as well as 

reconfiguring their internal and external resources, the 

concept of which can be visualized through the lens of 

dynamic capability view (DCV) [12]. Digital transformation 

is viewed as an effective facilitator of dynamic capabilities of 

the organizations such as exploitation as well as exploration. 

The exploitation and exploration capabilities need to be 

systematically as well as continuously required to be updated 

to perform better and to remain competitive in such volatile 

and dynamic business atmosphere [34]. In terms of the earlier 

studies, it is contemplated that Warner digital transformation 

is a trigger towards dynamic abilities which could develop 

values in direct as well as indirect ways [35][36]. Recent 

studies have demonstrated that the industry 4.0 adoption for 

the digitalization in an organization as a co-valuation of 

organizational structure, as a learning roadmap of the 

organization, and as a transformative change process of the 

organizations [37][38][39]. These transformative processes 

can be explained through the lens of DCV as opined in several 

studies [40][41]. Digital transformation aims at transforming 

organizations and their business models through digital 

technologies. This entails also engaging with digitalized, 

participative, and open business models that allow addressing 

the environmental dynamism through improvement of 

organizational dynamic capabilities which is in line with 

DCV. In the context of sensing abilities, it focuses on 

exploring technologies, seizing abilities focus on building 

capabilities and mobilizing the resources as well as 

transforming abilities focus on implementation of chosen 

technologies as well as exploitation to make the organizations 

more flexible to gain better competitiveness [40][42]. Thus, 

digital transformation abilities of the organizations could help 

the organizations to ensure successful digital transformation 

of the organizations that helps the organizations to be more 

flexible towards exploitation as well as exploration which 

eventually makes the organizations more competitive.  

In terms of the inputs from the literature as well as from the 

knowledge of DCV, a conceptual model has been proposed. 

It is provided in figure 1.  

 

Fig. 1. The conceptual proposed model from DCV  

B. Hypotheses Development 

This study aims to explore how different salient antecedents 

of digital transformation can help facilitate digital 

transformation in organizations to improve organizational 

flexibility by ameliorating two mediating contextual critical 

factors like exploitative transformation and explorative 

transformation. This study also points out that organizational 

flexibility could be a critical predictor of organizational 

competitiveness. 

1) Antecedents of digital transformation 

It is argued that one of the determinants of digital 

transformation is competition (COM) with rival 

organizations. The business competitiveness is interpreted as 

the ability of an organization for producing goods and 

services with good quality with reasonable price which also 

confirms better profitability to successfully achieve the 

preference of customers over other competitors in the same 

market [43]. Competitiveness guarantees that the 

organization is durable as well as sustainable [44][45]. 

Competition stimulates an organization to reduce their cost in 

different functionalities in the organizations and helps the 

organizations to conduct their businesses more efficiently. 

However, when competition is restricted, such as one 

organization being involved in agreements on prices with its 

other competitors, it is always observed that in such case 

prices are likely to enhance and at the same time the quality 

is likely to suffer [3][46]. Competition helps an organization 

to be more profitable and adaptable to changes quickly to 

remain competitive [47]. Competition also helps an 

organization to bounce back from failure and compel the 

organizations to adopt new technologies to remain 

competitive [44]. Such success is perceived to be achieved by 

the organization in this digital era if the organization becomes 

ready to be a part of digitalization journey by using industry 



TEM-22-0926.R2 

3 

 

4.0 technologies [3][48].  Thus, from the above discussion it 

is hypothesized as follows. 

 

H1a: Competition (COM) among the rival 

organizations positively impacts an organization to 

adapt digital transformation in the organization (DTO).  

 

Disruptive business opportunities (DBO) refer to innovation 

as well as the use of modern technologies which could help 

to make sophisticated products and services more affordable 

to the broader market [47]. Disruptive business opportunities 

can be availed by application of new technologies, innovative 

business design, along with a coherent value network which 

can be ensured by adapting digital technologies for digital 

transformation in an organization [43][49][50]. Disruptive 

business opportunities help an organization to use digital 

technologies like industry 4.0 which helps the organization to 

grapple broader business market incurring less cost. It helps 

to reach more customers in a shorter span of time. Disruptive 

business opportunities help an organization to incrementally 

improve its operation and business style on a predictable 

timeframe. Such improvement of operations can be 

successfully achieved if the organizations use modern 

industry 4.0 technologies for their operational activities 

[51][52]. Disruptive business opportunities help an 

organization to flourish in this digital era. Such new 

opportunities are perceived to help the organizations to 

ensure better profitability and quick market access [53][54]. 

Such innovative ways of doing business can be achieved 

through digital transformation of the organizations by using 

new technologies such as industry 4.0 technologies [52]. 

With such discussion, the following hypothesis is prescribed.  

 

H1b: Disruptive business opportunities (DBO) 

positively impacts an organization to adapt digital 

transformation in the organization (DTO).  

 

If an organization intends to adopt digitalization, the skillsets 

of the employees need to be improved. The employees then 

cannot feel an impediment to use digital technologies like 

industry 4.0 necessary for ensuring digital transformation in 

an organization [55]. To use digital technologies by the 

employees for ensuring appropriate digital transformation in 

the organization, their technical knowledge and capabilities 

are to be revamped commensurate with the needs for using 

industry 4.0 technologies. This can be achieved by the 

employees through experience and by leveraging digital 

courses and readiness materials available in the 

organizations. Development plan for the employees is to be 

implemented to enhance knowledge of the employees helpful 

for the employees to easily use the sophisticated technologies 

needed to facilitate digital transformation in their 

organization [52]. For complete digitalization of an 

organization, skill and knowledge of the employees working 

in different functions of the organizations need to be 

enhanced because digitalization will impact business 

activities of all the departments of the organizations. Better 

skillsets and knowledge of the employees of an organization 

can ensure a successful digitally transformed organization.  

All these inputs help to develop the hypothesis below.  

H1c: New skill and knowledge gaining ability 

(SKA) positively influences an organization to 

adapt digital transformation in the organization 

(DTO). 

2) Digital transformation of organization (DTO)  

 

Digital transformation of organization is considered a process 

for conducting business as well as transforming business 

from legacy mode to digitalization [56]. DTO is related to 

transformation of business using digital means for 

transforming a conventional organization to the best 

performer in the new era of digital economy [57]. 

Organizations intending to digitally transform their business 

approach must assess how best they could use industry 4.0 

technology and how they could reinvent themselves to remain 

competitive in the new age of digitalization for doing 

business [55][58]. Digital transformation of organization can 

derive several benefits like increasing customer satisfaction, 

driving of data-based insights, ensuring high quality of user 

experience, and so on [59] [60] [61]. The process of DTO is 

the ability of the organizations to become agile including 

exploitative as well as explorative innovative transformation 

for solving the contradictions between the opportunities and 

challenges associated with digital transformation [55][62]. 

Digitalization needs exploitative transformative process 

based on existing skills and processes of the organizations 

because then the organizations will integrate digital 

technologies with their existing capabilities and skills for 

optimizing prevailing business process [65]. With the help of 

intelligent tools for supporting the organizations’ product and 

service portfolios along with supporting the value chain by 

exploratory transformation process, the organizations can 

ensure competitive value creation [56]. Besides, 

digitalization in an organization brings a thorough change in 

the organizational structural design so that organizations 

become flexible to address such change in the dynamic 

market, the idea being supplemented by DCV [12]. Thus, the 

above discussion helps to derive the below hypotheses.   

 

H2a: Digital transformation of organization (DTO) 

positively influences the exploitative transformation 

process (EXT) in the organizations.   

H2b: Digital transformation of organization (DTO) 

positively impacts the explorative transformation 

process (EPT) in the organizations.    

H2c: Digital transformation of organization (DTO) 

positively impacts organization flexibility (ORF).  

 

3) Exploitative (EXT) and explorative transformation (EPT) 

process  

 

For better ensuring digital transformation, the existing 

traditional business model needs to be transformed in a 

comprehensive manner. It is argued that if the transformation 

is too aggressive, it is apprehended that there is a possibility 

in the organization of losing the flexibility [66]. There are 

continuous efforts on how the organizations can effectively 

be able to control the risks and can improve the flexibility 

within the organizations during the process of digital 

transformation. In this situation, studies highlight that 

organizations typically use both the exploitative and 

explorative transformation process [63][65]. It has been 

demonstrated in some of the other studies that the purpose of 

building digital abilities through digital transformation by 

using industry 4.0 technology is to keep a balance between 

internal and external design flexibility, utilization along with 

maintenance of stable governance and at the same time to take 

attempts for improving employees’ digital skills and 
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knowledge for the betterment of organizational flexibility 

[36][66]. Another study also highlights that to adopt 

exploitative and explorative transformation, it is necessary 

and significant to successfully address the entangled 

challenges owing to the gradual closeness and convergence 

of the physical as well as digital world [67]. The exploitative 

transformation goes on continuing to extend existing 

technology as well as knowledge for expanding the quality of 

the existing products and services. Exploitative 

transformation process helps the organizations for gaining 

success through the improvement of existing capabilities to 

effectively coordinate and integrate the rapidly changing 

environment due to digital transformation [55][68]. Aim of 

the exploratory transformation is to assist the organizations to 

appropriately gain the flexibility by improvement of the 

organizations’ sensing, seizing, and transforming abilities to 

properly restructure and redesign the organizations’ business 

pattern to address the environmental dynamism corroborating 

the concept of DCV [12]. As such the following hypotheses 

are developed.  

 

H3a: Exploitative transformation (EXT) for 

digitalization positively impacts the organization 

flexibility (ORF).   

H3b: Explorative transformation (EPT) for 

digitalization positively impacts the organization 

flexibility (ORF).   

 

4) Organization flexibility (ORF) and competitiveness 

(COM) 

 

Exploitative and explorative impacts of an organization focus 

on the present and existing abilities as well as on the future 

prospect. Organizations need to execute digital 

transformation with the help of industry 4.0 technology for 

successfully impacting the flexibility of the organization [52]. 

It is argued that due to the digital transformation process, 

organizations should not abandon their existing resources and 

knowledge. It is also argued that during such digital 

transformation process, organizations need to increase their 

adaptability, transform their existing practices and processes 

to address the dynamic business needs which is supplemented 

by the concept of DCV [12]. Increase of adaptability will help 

the organizations to be more flexible so that they can 

successfully outperform their competitors functioning in a 

similar market [69, 70]. Thus, from the above arguments, the 

following hypothesis is established.  

 

H4: Organization flexibility (ORF) for digitalization 

positively impacts competitiveness (COM) of the 

organization.  

 

Now, all these hypotheses need to be examined as well as the 

model needs statistical validation.  

 

IV. RESEARCH METHODOLOGY  

    
For testing the hypotheses and for validating the research 

model, a survey approach has been adopted by collecting data 

from the respondents. The respondents were provided with a 

set of questions (questionnaire). The respondents are 

supposed to possess sufficient knowledge for replying to the 

questions covering the impacts of digitalization on the 

organization flexibility and competitiveness. For this, 

initially, the research instruments need to be developed.  

A. Research Instruments    
 

The questionnaire has been developed with the help of 

existing literature with slight amendments befitting with the 

context of this study. To enhance the readability of the 

questionnaire, opinions of 7 experts were taken. Out of these 

7 experts, 5 experts were from the industry having each 

around 15 years of experience in the digitalization process of 

the organization. The remaining experts were from academic 

backgrounds involved in research works in the domain of the 

present study. The academic experts have possessed more 

than 10 years of experience in the field of the present study. 

With the inputs of these experts, the questions were duly 

modified for enhancement of their readabilities. Next, there 

was a pilot test which was carried out by analyzing the inputs 

of 30 respondents selected through convenience sampling 

approach. These 30 respondents were not included in the final 

survey. The input of these 30 respondents helped to reconcile, 

modify, and update the statements of the questions. It helped 

the respondents do not feel any constraint to respond. It was 

also expected that by such amendments to the questions, the 

quality of the responses would be improved as the questions 

were more understandable. Through this process, 32 

questions were finetuned.  

 

B. Process of Data Collection  

 

To collect data from respondents, a list containing the names 

of organizations was collected from BSE (Bombay Stock 

Exchange, India). Initially, it was possible to select 30 

organizations at random from that list. Thereafter on scrutiny, 

it was found that out of these 30 organizations, only 23 

organizations have fully digitally transformed their 

organizations, or they are in the process of such 

transformational activities. Executives from these 33 

organizations have been consulted with a request for 

permitting their employees of different ranks to participate in 

the survey. The executives were assured that this study is 

purely academic. They were also apprised that the identity of 

the participants will be kept confidential. After a long 

discussion, executives of 19 organizations allowed the 

employees of different ranks to take part in the survey. The 

executives of these 19 organizations provided contact details 

of 741 employees agreeable for taking part in the survey. All 

the 741 prospective respondents were given the response 

sheets each containing 32 questions where each participant is 

to put a tick mark on one option against five options for each 

question. This is because the responses need to be quantified 

through a standard scale (5-point Likert scale). This Likert 

scale has 5 options such as 1 for opting Strongly Disagree 

(SD) option to 5 for opting Strongly Agree (SA) option. All 

the 741 potential respondents were provided with two months 

to respond. Within time, 323 respondents replied. Here the 

rate of response is found to be 43.58%. On verification, it was 

found that the responses of 11 respondents were incomplete, 

and these were ignored. These 11 responses were considered 

incomplete because all the concerned 11 respondents put tick 

marks in more than one option against each question. In this 

study, 312 responses were analyzed against 32 questions. 

Table 1 provides the statistics of 312 participants.   

TABLE I 

DEMOGRAPHIC STATISTICS (N=312) 
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V. ANALYSIS OF DATA AND RESULTS 

The proposed theoretical model possesses a moderate degree 

of complexity. Hence, by using multilinear regression 

analysis, there is a possibility of having increased 

autocorrelation, heteroskedasticity, and endogeneity [72]. As 

such, to address these issues, for testing the hypotheses, 

covariance-based structural equation modelling (CB-SEM) 

approach is followed. It is deemed to be helpful for analyzing 

both exploratory and confirmatory modeling to assess the 

values of R2 for all the dependent variables. It could also help 

to estimate the explanatory power of the model [71].  

 

A. Assessment of Loading, AVE, CR, and α 

 

For estimating the convergent validity, loadings of all the 

items have been assessed. To examine if the constructs are 

valid and reliable, average variance extracted (AVE), and 

composite reliability (CR) of all the constructs have been 

computed. To determine the internal consistency of each of 

the constructs, Cronbach’s alpha (α) of all the constructs has 

been calculated. The results provided in Table 2 highlight that 

all the parameters are within the scheduled range [72][73].  

 

TABLE II 

MEASUREMENT PROPERTIES 

B. Discriminant Validity Test 

A discriminant validity test needs to be conducted to make 

sure that the focal constructs are not closely correlated. If the 

constructs are correlated so far as their interpretations are 

concerned, the rigor of the study might be compromised.  As 

per the recommendation by Fornell and Larcker (1981) [74], 

the square roots of AVEs have been calculated and it has been 

found that the respective bifactor correlation coefficients are 

all less than the corresponding square roots of AVEs. It has 

satisfied the above-mentioned criteria. Hence, by this 

approach, the discriminant validity of the constructs has been 

verified. Table 3 provides the results.  

 

TABLE III 

TEST FOR DISCRIMINATION VALIDITY   

 

C. Common Method Bias (CMB) 

 

The present study has been based on survey data. So, the 

possibility of CMB cannot be overruled. As a procedural 

measure, during preparation of questions they were made 

simple, readable, and understandable. Besides, during the 

survey, it has been assured to the respondents of the survey 

that their identities will be kept confidential. This was done 

to get unbiased responses. Moreover, to assess the severity of 

CMB, Harman’s Single Factor Test (SFT) was conducted, 

and the measures indicated that the first factor came out as 

22.69%. It is within the stipulated value of 50% as per 

Podsakoff et al. (2003) [75]. However, for testing CMB, 

Harman’s SFT is not very robust test [76]). Thus, marker test 

has been also performed [77]. The analysis through Harman’s 

SFT and Marker correlation ratio test could not highlight any 

evidence of bias and, as such, it can be safely inferred that 

CMB does not pose a major concern in this study. 

  

 

D. Effect size f2 test 

 

Effect size f2 values are assessed to verify if there exist any 

effective contributions of the exogeneous variables to the 

concerned endogenous variables. f2 values are known to be 

weak (0.020-0.150), they are known to be medium (0.150-

0.350), and they are known to be large (>0.350) (Cohen, 

1988). The results demonstrate that the effect size f2 of COP 

on DTO is 0.158 (M), DBO on DTO is 0.206 (M), SKA on 

DTO is 0.261 (M), DTO on EXT is 0.289 (M), DTO on EPT 

is 0.312 (M), DTO on ORF is 0.241 (M), EXP on ORF is 

0.279 (M), EPT on ORF is 0.318 (M), and ORF on COM is 

0.412 (L).  

  

E. Test of Hypotheses (Structural Equation Modelling) 

 

For testing the hypotheses, CFI (comparative fit index), NFI 

(normed fit index), TLI (Tucker Lewis fit index), ratio of chi 

square and degree of freedom and RMSEA (root mean square 

error of approximation) have been estimated. The estimated 

values are 0.915, 0.952, 0.976, 2.002, and 0.039 respectively. 

All these values are within the specified range. Hence, the 

model is fit. Through this process, the path coefficients (β-

values), p-values, and R2 values could be estimated. Table 4 

provides the results.  

 

TABLE IV 

STRUCTURAL EQUATION MODELLING (SEM) 

 

With all these inputs, the validated model is provided in 

figure 2.  

 

Fig. 2. Validated Model (SEM) 

 

VI. RESULTS, FINDINGS, AND DISCUSSION 

A. Results and Findings  

The present study has demonstrated that digital 

transformation using industry 4.0 technology needs that 

organizations should completely redesign and restructure 

their business style for integrating, building, and 

reconfiguring internal and external resources as well as 

competencies. The current study has also discussed that for 

ensuring digital transformation, the organizations must 

possess the sense of healthy competition with their 

counterparts functioning in the same market. The 

organizations should be able to successfully avail themselves 

of the disruptive business opportunities and need to improve 

the skill and knowledge of the employees to gain dynamic 

abilities to address the dynamic market, this idea being 

supplemented by DCV. This study has highlighted that 

through exploitative and explorative transformation process, 

an organization possesses a paradoxical relationship. This 

research has also realized that these two patterns of business 

processes are found to be often achieved by the organizations 

simultaneously so that they can successfully balance each 

other for making the organization more flexible to address the 

changing needs of the customer. This argument is supported 

by another study [64] which investigated how digital 

transformation could improve organizational reliance and 

flexibility. The present research work has shown that for 
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digitalization, the organizations must be flexible to address 

any situation in a better way compared to their competitors to 

ensure better market share and competitiveness. This idea 

seems to have received support from another study [80]. The 

study [80] highlighted that for digitalization, the skills and 

knowledge of the employees are to be improved to 

appropriately respond to volatile hyper market. This study 

found that that DTO can be explained by COP, DBO, and 

SKA that conjointly explain 37% of the variance (R2=0.37). 

DTO can explain EXT and EPT separately to the tune of 43% 

(R2=0.43) and 45% (R2=0.45) respectively. Again, ORF 

could be explained by EXT, DTO, and EPT simultaneously 

to the tune of 51% (R2=0.51) whereas ORF could explain 

COM to the extent of 69% (R2=0.69) which is the explanatory 

power of the proposed theoretical model. 

 

B. Theoretical Contributions 

This study has extended the concepts of various theories. 

First, this research work has documented that digitalization in 

organizations needs to be considered as a reconfiguration of 

business models based on several digital technologies that 

can allow to create and deliver business value. Second, the 

study showed that digitalization is concerned with the usage 

of different applications of digital technologies for radically 

improving organizational structure, flexibility, by leveraging 

digital technologies such as analytics for inter and intra 

business processes. Third, the study has demonstrated that 

healthy competition, identification of disruptive business 

opportunities and improvement of employees’ skills and 

knowledge could ensure successful implementation of digital 

technologies in the organization. Fourth, the study 

highlighted that digital transformation could improve 

organizational flexibility that is conducive to improve 

competitiveness, provided the organizations embrace 

exploitative and explorative transformation processes 

towards successful digitalization. So far it is known that no 

other studies are known to have examined and analyzed these 

salient points simultaneously for understanding the 

contributions of digital transformation to ensure 

organizational flexibility as well as competitiveness. Further, 

it highlighted that digital transformation could improve 

organizational flexibility helpful for betterment of 

competitiveness provided the organizations take recourse to 

exploitative and explorative transformation process towards 

successful digitalization. No other studies have investigated 

these critical issues simultaneously to examine the 

contributions of applications of digitalization using industry 

4.0 technology to ensure organizational flexibility and 

competitiveness. Hence, this endeavor is a special 

contribution to theory so far this research work is concerned. 

While explaining the effects of digital transformation for 

maintaining organizational competitiveness, the present 

study has extended the concept of DCV [12]. Fifth, this study 

has argued that DCV can provide a clear explanation on how 

and why organizations perceive its need to successfully adapt 

to the changes in volatile business environments [81]. The 

perspective extensively posits that competitiveness of 

organizations principally depends on a cyclical 

transformation of processes, competencies, resources for 

appropriately responding to the dynamic business changes. In 

such a scenario, it is argued that such transformation in an 

organization should be construed to be a dynamic need for 

effectively addressing the threats posed due to dynamism in 

the changing business environments. Not only that, for 

rapidly combating the needs of the dynamic markets, this 

study has argued that the organizations must have appropriate 

flexibility and to achieve such flexibility to conform 

competitiveness, the organizations need to proceed with the 

exploitative and explorative transformation process to 

address the dynamic business environments. This idea is 

claimed to be a novel attempt towards successful 

digitalization in an organization in this digital era. Several 

studies has investigated how an organization can transform 

their business process using digital innovation with the 

applications of industry 4.0 technology to achieve success 

[59] [60] [61]. This concept is extended to demonstrate how 

the exploitative and explorative digital transformation 

process could impact flexibility and competitiveness in an 

organization. This has enriched the existing literature.  

 

C. Managerial Implications  

The findings of this study could serve as useful guidelines to 

help business leaders and managers willing to digitalize their 

organizations. First, we suggest that prior to investing in any 

digitalization process, business leaders and managers need to 

carefully assess and evaluate the organizational capabilities 

for sensing the rapid development of the internal and external 

business environments. This might help them identify and 

discover potential opportunities appropriately. Second, as the 

study shows that digital transformation in an organization 

could impact organizational flexibility more effectively 

provided the organizations engaged in digitalization process 

through exploitative and explorative transformational 

processes. Managers intending to transform and upgrade the 

business practices should try to bring in incremental changes 

in the existing business practices for successfully ensuring 

digital transformation. Third, as we found that business 

leaders and managers can engage with digitalization process 

by adopting industry 4.0 technologies, we suggest that 

business leaders and managers should organize frequently 

appropriate training for their employees to make sure that 

they can update their skills, expertise, and knowledge. Fourth, 

the leaders and managers need also to assess if the 

organizations possess the capabilities of reconfiguring their 

intangible and tangible assets for sustaining competitiveness. 

The present study has demonstrated that digital 

transformation in an organization could impact the 

organizational flexibility in a better way provided the 

organizations try to proceed for digitalization through the 

help of exploitative and explorative transformational process. 

Thus, managers and leaders while intending for digital 

transformation should try to bring in incremental changes in 

the existing business practices by successfully adopting 

different applications of digital transformation, that is, by 

making some changes in the organizations’ current 

technological abilities to enable such transformation. Fifth, 

the managers should also try to fundamentally change the 

technological trajectory. Thus, both by using the existing 

technologies with some adjustments and by using new 

technologies, the leaders and managers should try to enhance 

the organizational flexibility helpful for digitalization.  
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D. Limitations with future scope   

The present study is not free from all limitations though it has 

provided some laudable theoretical and managerial 

contributions. This study is based on data which are cross-

sectional. This creates issues of causality between the inter-

relationships among the constructs giving rise to endogeneity 

defects. Future researchers are suggested to conduct 

longitudinal studies which could help to eliminate the above-

mentioned defect. In this study, DCV [12] has been used 

though it is associated with defects of context insensitivity 

[80]. DCV cannot properly find the appropriate conditions 

under which the abilities of the organizations are found to be 

most valuable [81]. Hence, future researchers can further 

investigate the optimum conditions under which the digital 

transformation could help provide better sustainable 

competitiveness to the organizations. The findings of the 

present study depend on the responses of the respondents who 

are based out of India. Therefore, there exists external validity 

issue. To remove this defect, it is recommended that future 

researchers should obtain feedback from the respondents 

based out of different parts of the world. This could have 

projected the results with more generalizability. In this study, 

312 responses were used to arrive at the results. This is not a 

representative figure for the entire population. The future 

researchers should obtain more responses which could help 

to arrive at a more generic result. The predictive power of the 

present proposed model is 69%. Future researchers may 

explore the possibility of inclusion of other constructs as well 

as boundary conditions. This might help to improve the 

explanative power of the proposed model.   

 

REFERENCES 

[1]. H. Kagermann (2015). Change through digitization—

value creation in the age of Industry 4.0. In Albach, H., 

Meffert, H., Pinkwart, A. and Reichwald, R. (Eds), 

Management of Permanent Change, Springer 

Fachmedien Wiesbaden, Wiesbaden, 23-45.   

[2] S. Chatterjee(2015). Security and privacy issues in E-

Commerce: A proposed guidelines to mitigate the risk. 

IEEE International Advance Computing Conference 

(IACC). 393-396. 

https://doi.org/10.1109/IADCC.2015.7154737.   

[3]A. Margiono(2021). Digital transformation: setting the 

pace. Journal of Business Strategy, 42(5), 315-322. 

[4] R. Ortt, Stolwijk, C. and Punter, M. (2020). Implementing 

Industry 4.0: assessing the current state. Journal of 

Manufacturing Technology Management, 31(1), 825-

836.  

[5] J. Magnusson, Elliot, V. and Hagberg, J. (2022). Digital 

transformation: why companies resist what they need for 

sustained performance. Journal of Business Strategy, 

43(5), 316-322.  

[6] J.S. Brennen, and Kreiss, D. (2016). “Digitalization”, in 

Jensen, K.B., Rothenbuhler, E.W., Pooley, J.D. and 

Craig, R.T. (Eds), The International Encyclopedia of 

Communication Theory and Philosophy, Wiley-

Blackwell, Chichester, 556-566.  

[7] S. Ghosh, Vrontis, D., Chaudhuri, R. and Thrassou, A. 

(2020). ICT-enabled CRM System Adoption: A Dual 

Indian Qualitative Case Study and Conceptual 

Framework Development. Journal of Asia Business 

Studies, 15(2), 257-277. 

[8] E. Cassetta, Monarca, U., Dileo, I., Di Berardino, C. and 

Pini, M. (2019). The relationship between digital 

technologies and internationalization: Evidence from 

Italian SMEs. Industry and Innovation, 1-29.  

[9] R. Piccolo, Chaudhuri, R., Vrontis, D. and Piccolo, R. 

(2021). Enterprise social network for knowledge 

sharing in MNCs: Examining the role of knowledge 

contributors and knowledge seekers for cross-country 

collaboration. Journal of International Management, 

27(1),1-12.  

[10] M. Rachinger, Rauter, R., Müller, C., Vorraber, W., 

&Schirgi, E. (2018). Digitalization and its influence on 

business model innovation. Journal of Manufacturing 

Technology Management, 30(8), 1143-1160.  

[11]A. Thrassou, Chaudhuri, R. and Vrontis, D. (2021a). 

Antecedents and consequences of knowledge hiding: 

The moderating role of knowledge hiders and knowledge 

seekers in organizations. Journal of Business Research, 

128(1), 303-313. 

[12]D.J. Teece, Pisano, G. andShuen, A. (1997). Dynamic 

capabilities and strategic management. Strategic 

Management Journal, 18(7), 509-533.  

[13] G.T. Lumpkin, and Dess, G.G. (1996). Clarifying the 

entrepreneurial orientation construct and linking it to 

performance. Academy of management Review, 21(1), 

135-172.  

[14] S.K. Ghosh, and Chaudhuri, R. (2019). Adoption of 

Ubiquitous Customer Relationship Management 

(uCRM) in Enterprise: Leadership Support and 

Technological Competence as Moderators. Journal of 

Relationship Marketing, 19(2), 75-92.  

[15]N.P. Rana, and Dwivedi, Y.K. (2020). Social media as a 

tool of knowledge sharing in academia: an empirical 

study using valance, instrumentality, and expectancy 

(VIE) approach. Journal of Knowledge Management, 

24(10), 2531-2552.  

[16]D. Dougherty and Dunne D.D (2016). Digital science and 

knowledge boundaries in complex innovation. 

Organization Science, 23(5), 1467-1484.  

[17]E. Baralou and Tsoukas H. (2015). How is new 

organizational knowledge created in a virtual context? 

An ethnographic study. Organization Studies, 36(5), 

593-620.  

[18]A. Thrassou, Chaudhuri, R. and Vrontis, D. (2021b). 

Does “CHALTA HAI” culture negatively impacts 

sustainability of business firms in India? An 

empirical investigation. Journal of Asia Business 

Studies, 15(4), 666-685. 

[19]S. Khorana and Kizgin, H. (2021). Harnessing the 

Potential of Artificial Intelligence to Foster Citizens’ 

Satisfaction: An empirical study on India. 

Government Information Quarterly, In Press. 

https://doi.org/10.1016/j.giq.2021.101621. 

[20] J. Li, Zhou, J., and Cheng, Y. (2019). Conceptual method 

and empirical practice of building digital capability of 

industrial enterprises in the digital age. IEEE 

Transactions on Engineering Management, 69(5),1902 

- 1916. 

[21]S. Chatterjee, Rana, N.P. and Dwivedi, Y.K. (2021). How 

does business analytics contribute to organisational 

performance and business value? A resource-based 



TEM-22-0926.R2 

8 

 

view. Information Technology & People, In Press. 

https://doi.org/10.1108/ITP-08-2020-0603.  

[22] G. Vial(2019). Understanding Digital Transformation: A 

Review and a Research Agenda. The Journal of Strategic 

Information Systems, 28, 118–144.  

[23]B. Nguyen, Ghosh, S.K., Bhattacharjee, K.K. and 

Chaudhuri, S. (2020). Adoption of artificial 

intelligence integrated CRM system: an empirical 

study of Indian organizations. The Bottom Line, 

33(4), 359-375.  

[24]P. Maheshwari, Chaudhuri, R. and Shah, M. (2022). Big 

data driven innovation for sustaining SME supply 

chain operation in post COVID-19 scenario: 

Moderating role of SME technology leadership. 

Computers & Industrial Engineering. In Press. 

https://doi.org/10.1016/j.cie.2022.108058.  

[25] L., Ardito, Natalicchio, A., & Petruzzelli, A. M. (2021). 

Evidence on the Determinants of the Likelihood and 

Speed of Technological Convergence: A Knowledge 

Search and Recombination Perspective in Key Enabling 

Technologies. IEEE Transactions on Engineering 

Management, Early access. DOI: 

10.1109/TEM.2021.3103878. 

[26]T.A. Williams, Gruber, D.A. and Sutcliffe, K.M. (2017). 

Organizational Response to Adversity: Fusing Crisis 

Management and Resilience Research Streams. 

Academy of Management Annals, 11(1), 733–769.  

[27]S.R. Velu, Mamun, A.A. and Kanesan, T. (2019). Effect 

of Information System Artifacts on Organizational 

Resilience: A Study among Malaysian SMEs. 

Sustainability, 11, 3177-3188.  

[28]S. Tawate, Gupta, R., & Jain, K. (2019). Development of 

a Technology Commercialization Model for Indian 

Biotechnology Firms. IEEE Transactions on 

Engineering Management, 69(5), pp.1878-1890. 

[29]G. Sakka, Chaudhuri, R. andThrassou, A. (2021a). 

Impact of firm's intellectual capital on firm 

performance: a study of Indian firms and the 

moderating effects of age and gender. Journal of 

Intellectual Capital, 23(1), 103-126. 

[30]R. Chaudhuri, Vrontis, D. andThrassou, A. (2021). The 

influence of online customer reviews on customers’ 

purchase intentions: a cross-cultural study from India 

and the UK. International Journal of Organizational 

Analysis, In Press. https://doi.org/10.1108/IJOA-02-

2021-2627.  

[31]H.F.L. Chung, Yang, Z. and Huang, P.H. (2015). How 

does organizational learning matter in strategic business 

performance? The contingency role of guanxi 

networking. Journal of Business Research, 68(6), 1216-

1224. 

[32]H., Zacher and Rosing, K. (2015). Ambidextrous 

leadership and team innovation. Leadership and 

Organization Development Journal, 36(1), 54-68. 

[33]J.E. Soutto, (2015). Business model innovation and 

business concept innovation as the context of 

incremental innovation and radical innovation. Tourism 

Management, 51(5), 142-155. 

[34] Scuotto, V., Arrigo, E. and Candelo, E. (2019). 

Ambidextrous Innovation Orientation Effected by the 

Digital Transformation: A Quantitative Research on 

Fashion SMEs. Business Process Management Journal, 

26(5), 1121–1140.  

[35] Benner, M.J. and Tushman, M.L. (2003). Exploitation, 

Exploration, and Process Management: The Productivity 

Dilemma revisited. Academy of Management Review, 

28(3), 238–256.  

[36]K.S.R. Warner and Wäger, M. (2019). Building Dynamic 

Capabilities for Digital Transformation: An Ongoing 

Process of Strategic Renewal. Long Range Plan. 52(1), 

326–349.  

[37]S. Erol, Schumacher, A. and Sihn, W. (2016). Strategic 

guidance towards Industry 4.0 – a three-stage process 

model. International Conference on Competitive 

Manufacturing, Stellenbosch, South Africa. 

[38]C. Cimini, Boffelli, A., Lagorio, A., Kalchschmidt, M. 

and Pinto, R. (2020). How do Industry 4.0 technologies 

influence organisational change? An empirical analysis 

of Italian SMEs. Journal of Manufacturing Technology 

Management, 32(3), 1-17.   

[39] G.L. Tortorella, Cawley Vergara, A.M., Garza-Reyes, 

J.A., & Sawhney, R. (2020). Organizational learning 

paths based upon Industry 4.0 adoption: an empirical 

study with Brazilian Digital transformation initiatives 

manufacturers. International Journal of Production 

Economics, 219(5), 284-294.  

[40]D.J. Teece and Linden, G. (2017). Business models, 

value capture, and the digital enterprise. Journal of 

Organ Dysfunction, 6(8), 1-12.   

[41]K. Demeter, Losonci, D. and Nagy, J. (2020). Road to 

digital manufacturing – a longitudinal case-based 

analysis. Journal of Manufacturing Technology 

Management, 32(3), 1-18.   

[42]F.E. Bordeleau and Felden, C. (2019). Digitally 

transforming organisations: a review of change models 

of Industry 4.0. Proceedings of the 27th European 

Conference on Information Systems (ECIS), Stockholm 

& Uppsala, Sweden, p. 15.  

[43] G. Schiuma, Schettini, E., Santarsiero, F. and Carlucci, 

D. (2022). The transformative leadership compass: six 

competencies for digital transformation 

entrepreneurship. International Journal of 

Entrepreneurial Behavior & Research, 28(5), 1273-

1291. 

[44] T.T. Sousa-Zomer, Neely, A. and Martinez, V. (2020). 

Digital transforming capability and performance: a 

microfoundational perspective. International Journal of 

Operations & Production Management, 40(7/8), 1095-

1128. 

[45]R. Chaudhuri and Vrontis, D. (2021). Antecedents and 

consequence of social media marketing for strategic 

competitive advantage of small and medium 

enterprises: mediating role of utilitarian and hedonic 

value. Journal of Strategic Marketing, In Press. 

https://doi.org/10.1080/0965254X.2021.1954070. 

[46]S. Chatterjee and Sreenivasulu, N.S. (2019). Personal 

Data Sharing and Legal Issues of Human Rights in 

the Era of Artificial Intelligence: Moderating Effect 

of Government Regulation. International Journal of 

Electronic Government Research, 15(3), 21-36.  

[47] E. Tavoletti, Kazemargi, N., Cerruti, C., Grieco, C. 

andAppolloni, A. (2022). Business model innovation and 

digital transformation in global management consulting 

firms. European Journal of Innovation Management, 

25(6), 612-636. 

[48] N.P. Rana and Dwivedi, Y.K. (2021). Assessing 

Consumers’ Co‐production and Future Participation 



TEM-22-0926.R2 

9 

 

on Value Co‐creation and Business Benefit: an FPCB 

Model Perspective. Information Systems Frontiers. 

In Press. https://doi.org/10.1007/s10796-021-10104-

0.  

[49] G. Sakka, Chaudhuri, S. and Apoorva, A. (2021b) Cross-

disciplinary issues in international marketing: a 

systematic literature review on international 

marketing and ethical issues. International Marketing 

Review, 38(5), 985-1005. 

[50]K. Tamilmani, Rana, N.P. and Sharma, A. (2021). The 

effect of AI-based CRM on organization performance 

and competitive advantage: An empirical analysis in 

the B2B context. Industrial Marketing Management, 

97(8), 205-219. 

[51] S. Chatterjee (2019). Impact of AI regulation on 

intention to use robots: From citizens and 

government perspective. International Journal of 

Intelligent Unmanned Systems, 8(2), 97-114.  

[52]C. Yuan, Liu, W., Zhou, G., Shi, X., Long, S., Chen, Z. 

and Yan, X. (2022). Supply chain innovation 

announcements and shareholder value under industries 

4.0 and 5.0: evidence from China. Industrial 

Management & Data Systems, In Press. 

https://doi.org/10.1108/IMDS-12-2021-0802. 

[53] S. Chatterjee (2018). Internet of Things and Social 

Platforms: An empirical analysis from Indian 

consumer behavioral perspective. Journal of 

Behavior & Information Technology, 39(2), 133-149.  

[54]G. Dorfleitner, Forcella, D. and Nguyen, Q.A. (2022). 

The digital transformation of microfinance institutions: 

an empirical analysis. Journal of Applied Accounting 

Research, 23(2), 454-479. 

[55] Z. Hizir (2022). Digital transformation: “jobocolypse” or 

empowerment? Strategic HR Review, 21(1), 6-9. 

[56]F. Li(2020). The Digital Transformation of Business 

Models in the Creative Industries: A Holistic Framework 

and Emerging Trends. Technovation, 23(1), 92–93.  

[57]P., Weill and Woerner, S.L. (2018). Is your company 

ready for a digital future? MIT Sloan Management 

Review, 59(2), 21–25.  

[58]S.J. Berman(2012). Digital transformation: 

Opportunities to create new business models. Strategy & 

Leadership, 40(2), 16–24.  

[59] S. Akter, Michael, K., Uddin, M. R., McCarthy, G. and 

Rahman, M. (2022). Transforming business using digital 

innovations: The application of AI, blockchain, cloud 

and data analytics. Annals of Operations Research, 308, 

7-39. 

[60] M. Mariani and Nambisan, S. (2021). Innovation 

analytics and digital innovation experimentation: the rise 

of research-driven online review 

platforms. Technological Forecasting and Social 

Change, 172, 121009. 

[61] M. Mariani and Wamba, S. F. (2020). Exploring how 

consumer goods companies innovate in the digital age: 

The role of big data analytics companies. Journal of 

Business Research, 121, 338-352. 

[62] C.A. O’Reilly and Tushman, M.L. (2008). 

Ambidexterity as a Dynamic Capability: Resolving the 

Innovator’s Dilemma. Research in Organizational 

Behavior, 28, 185–206.  

[63]A. Carugati, Mola, L. and Ple, L. (2020). Exploitation 

and Exploration of IT in Times of Pandemic: From 

Dealing with Emergency to Institutionalizing Crisis 

Practices. European Journal of Information System, 

29(1), 762–777.  

[64] Zhang, J., Long, J. and von Schaewen, A. M. E. (2021). 

How does digital transformation improve organizational 

resilience? —findings from PLS-SEM and fsQCA. 

Sustainability, 13(20), 11487.  

[65]R. Agarwal, R. and Helfat, C.E. (2009). Strategic 

Renewal of Organizations. Organizational Science, 

20(1), 281–293.  

[66]L. Gastaldi, Appio, F.P. and Corso, M. (2018). Managing 

the Exploration-Exploitation Paradox in Healthcare: 

Three Complementary Paths to Leverage on the Digital 

Transformation. Business Process Management Journal, 

24(5), 1200–1234.  

[67] E. Piccinini, Hanelt, A. and Gregory, R. (2015). 

Transforming Industrial Business: The Impact of Digital 

Transformation on Automotive Organizations. In 

Proceedings of the International Conference on 

Information Systems, Fort Worth, TX, USA, 13–16 

December 2015.  

[68] M. Solís-Molina, Hernández-Espallardo, M. and 

Rodríguez-Orejuela, A. (2020). Governance and 

performance in co-exploitation and co-exploration 

projects. Journal of Business & Industrial Marketing, 

35(5), 875-894.  

[69]J.J.P. Jansen, Van Den Bosch, F.A.J. andVolberda, H.W. 

(2006). Exploratory Innovation, Exploitative Innovation, 

and Performance: Effects of Organizational Antecedents 

and Environmental Moderators. Management Science, 

52(3), 1661–1674.  

[70] F.M. Garraffo, and Siregar, S.L. (2022). Coopetition 

among competitors in global industries: drivers that lead 

to coopetitive agreements. Competitiveness Review, 

32(3), 428-454. 

[71] B.M. Byrne(2010). Structural Equation Modeling with 

AMOS Basic Concepts, Applications, and Programming. 

Routledge Publication, USA. 

[72]W.W. Chin(2010). How to write up and report PLS 

analyses. In Editor: Wynne W. Chin Handbook of partial 

least squares. Springer. 655–690.  

[73]J.F. Hair, Hollingsworth, C.L., Randolph, A.B. and 

Chong, A.Y.L. (2017). An updated and expanded 

assessment of PLS-SEM in information systems 

research. Industrial Management & Data Systems, 

117(3), 442–458.  

[74]C. Fornell and Larcker, D.F. (1981). Evaluating 

structural equation models with unobservable variables 

and measurement error. Journal of Marketing Research, 

18(1), 39–50.  

[75]P.M. Podsakoff, MacKenzie, S.B., Lee, J.Y. and 

Podsakoff, N.P. (2003). Common method biases in 

behavioral research: A critical review of the literature 

and recommended remedies. Journal of Applied 

Psychology, 88(5), 879-884.  

[76]M.A. Ketokivi and Schroeder, R.G. (2004). Perceptual 

measures of performance: fact or fiction? Journal of 

Operations Management, 22(3), 247-264.  

[77] M.K. Lindell and Whitney, D.J. (2001). Accounting for 

common method variance in cross-sectional research 

designs. Journal of Applied Psychology, 86(1), 114-121.  

[78]M.J. Sousa and Rocha, Á. (2019). Digital learning: 

Developing skills for digital transformation of 

organizations. Future Generation Computer 

Systems, 91, 327-334. 



TEM-22-0926.R2 

10 

 

[79]A. Nair, Rustambekov, E., McShane, M., &Fainshmidt, 

S. (2014). Enterprise risk management as a dynamic 

capability: A test of its effectiveness during a crisis. 

Managerial and Decision Economics, 35, 555–566. 

[80]L. Ling-Yee(2007). Marketing resources and 

performance of exhibitor firms in trade shows: A 

contingent resource perspective. Industrial Marketing 

Management, 36(3), 360-370.  

[81]O. Schilke(2014). On the contingent value of dynamic 

capabilities for competitive advantage: The nonlinear 

moderating effect of environmental dynamism. Strategic 

Management Journal, 35(2), 179-203. 

 

Authors’ Biography 

Sheshadri Chatterjee is a post-doctoral research scholar at 

the Indian Institute of Technology. Kharagpur, India. He 

completed the PhD from Indian Institute of Technology 

Delhi, India in 2018. He has worked at Microsoft 

Corporation, Hewlett Packard Company, and IBM. He has 

also published research articles in several reputable journals. 

Dr. Chatterjee is also a certified project management 

professional (PMP) from Project Management Institute 

(PMI), Newtown Square, PA, USA, and completed 

qualifications in PRINCE2, OGC, London, UK, and ITIL v3 

London, UK.  

 

Marcello Mariani received the Ph.D. degree in management 

from the University of Bologna, Bologna, Italy, in 2005. He 

is currently a Professor of Entrepreneurship and Management 

with Henley Business School, Henley-on-Thames (U.K.) and 

the University of Bologna (Italy). He has authored more than 

150 publications, some featured in leading management, 

marketing, and computer science journals. His research 

interests include digital transformation of business and 

managerial practices, Industry 4.0, big data, Artificial 

Intelligence, digital business models. Prof. Mariani was the 

recipient of awards from international academic and research 

institutions, such as the Academy of Management and the 

European Cultural Foundation. 

 

 

 

 

Figures and Tables 

Fig. 1. The conceptual proposed model from DCV   Fig. 2. Validated model (SEM)  

 

 

 

 

 

 

 

 

 

Table 1: Demographic statistics (N=312) 

Particulars Category Number (N) Percentage (%) 

 

Gender Male 211 67.6 

 Female 101 32.4 

Employee hierarchy Senior manager (Leadership) 36 11.5 

 Midlevel manager 64 20.5 

 Junior manager 94 30.1 

 Individual contributor 118 37.9 

Organization type Service 220 70.5 

 Manufacturing  92 29.5 

 

Table 2: Measurement properties  

Constructs / Items Mean SD Loadings AVE CR Α t-values 

 

COP    0.78 0.84 0.87  

COP1 2.11 1.17 0.87    21.29 

COP2 3.17 1.19 0.85    31.17 

COP3 4.13 1.11 0.92    24.12 
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COP4 3.92 1.14 0.87    33.06 

DBO    0.80 0.82 0.85  

DBO1 3.27 1.21 0.85    26.67 

DBO2 3.05 1.73 0.93    29.11 

DBO3 4.87 1.41 0.89    24.57 

DBO4 4.41 1.48 0.96    26.44 

SKA    0.81 0.83 0.86  

SKA1 3.22 1.56 0.95    19.12 

SKA2 4.14 1.26 0.90    38.77 

SKA3 3.66 1.35 0.80    34.10 

SKA4 3.98 1.44 0.85    21.92 

DTO    0.85 0.87 0.88  

DTO1 3.11 1.17 0.95    22.18 

DTO2 4.13 1.19 0.94    37.17 

DTO3 3.37 1.24 0.83    24.12 

DTO4 4.52 1.46 0.96    26.01 

DTO5 3.91 1.78 0.90    29.79 

EXP    0.75 0.81 0.84  

EXP1 3.25 1.22 0.78    35.11 

EXP2 4.14 1.31 0.85    34.67 

EXP3 3.37 1.37 0.90    37.97 

EXP4 4.62 1.92 0.87    35.11 

EXP5 3.51 1.61 0.91    34.08 

EPT    0.86 0.88 0.89  

EPT1 3.15 1.17 0.86    37.32 

EPT2 4.17 1.19 0.88    34.37 

EPT3 4.28 1.31 0.84    33.61 

EPT4 3.07 1.11 0.97    34.17 

EPT5 4.23 1.47 0.96    39.19 

ORF    0.85 0.87 0.88  

ORF1 3.37 1.37 0.88    32.27 

ORF2 4.19 1.48 0.91    29.18 

ORF3 3.92 1.43 0.96    26.17 

ORF4 3.35 1.77 0.92    37.89 

ORF5 4.26 1.12 0.95    32.21 

COM    0.86 0.88 0.89  

COM1 3.52 1.19 0.86    34.73 

COM2 3.47 1.18 0.97    35.17 

COM3 4.01 1.39 0.98    39.11 

COM4 4.26 1.44 0.88    28.64 

COM5 3.77 1.33 0.84    33.33 

 

Table 3: Test for discrimination validity   

Constructs COP DBO SKA DTO EXP EPT ORF COM AVE 

 

COP 0.88        0.78 

DBO 0.37 0.89       0.80 

SKA 0.48 0.22 0.90      0.81 

DTO 0.43 0.32 0.24 0.92     0.85 

EXP 0.31 0.34 0.26 0.23 0.87    0.75 

EPT 0.26 0.41 0.17 0.25 0.37 0.93   0.86 

ORF 0.19 0.33 0.19 0.21 0.26 0.33 0.92  0.85 

COM 0.17 0.21 0.32 0.39 0.41 0.30 0.21 0.93 0.86 

 

Table 4: Structural equation modelling (SEM) 

Paths Hypotheses β-values p-values Remarks 

 

COP→DTO H1a 0.16 p<0.05(*) Supported  

DBO→DTO H1b 0.21 p<0.001(***) Supported 

SKA→DTO H1c 0.26 p<0.01(**) Supported 

DTO→EXT H2a 0.29 p<0.001(***) Supported 
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DTO→EPT H2b 0.31 p<0.001(***) Supported 

DTO→ORF H2c 0.24 p<0.001(***) Supported 

EXP→ORF H3a 0.28 p<0.001(***) Supported 

EPT→ORF H3b 0.32 p<0.001(***) Supported 

ORF→COM H4 0.41 p<0.01(**) Supported 

 

 

 

 


