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Link to Tasty Science Video 

LinkedIn Profile Argang Ghadiri 

Link to Book Contribution 

https://wissenschmeckt.de/krings
https://www.linkedin.com/in/argang-g-10b8922b/
https://www.springer.com/de/book/9783658213893#aboutBook
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LinkedIn Profile Jacqueline C. Ross 

Link to Amazon Bookshop 

 

 

https://www.linkedin.com/in/jacqueline-c-ross-b5960435/
https://www.amazon.com/Manage-Up-Ultimate-Managing-Manager-ebook/dp/B07D4652ND/ref=sr_1_1?ie=UTF8&qid=1527156784&sr=8-1&keywords=ross+managing+up



