
 

Impacting the B2B-Business Development Process:                          

Social Media Usage within a Global Software Environment 

 

 

HENLEY BUSINESS SCHOOL 

THE UNIVERSITY OF READING 

 

 

Doctoral Thesis – Appendices 

 

 

by Werner Krings 

 

First Supervisor: Prof Dr Roger Palmer 

Second Supervisor: Assoc Prof Dr Alessandro Inversini 

 

May 2018 

 

 

 

Zoom Size for optimal Legibility: 
 

Word File: 100% 

  PdF File: 83.1% 



 

 

Appendices 

Appendix A: Extract of the Pilot Study (Qualitative Phase)  …………….…………………. A1–A4 

Appendix B: Participants of the Pre-Test  ………………………………………………………. B1 

Appendix C: Questionnaire  ………………………………………………………………………………. C1–C4 

Appendix D: Scales  ………………………………………………………………………………………….. D1–D16 

Appendix E: Extract of B2B Vendors  …………………………………………………………………… E1 

Appendix F: Qualtrics Survey  ………………………………………………………………………………. F1–F5 

Appendix G: Descriptive Statistics  …………………………………………………………………… G1–G17 

Appendix H: Missing Value Analyses  ………………………………………………………….………. H1–H7 

Appendix I: Preliminay Analyses  …………………………………………….……….…………… I1–I19 

Appendix J: Exploratory Factor Analyses  ………………………………………………………. J1–J14  

Appendix K: Confirmatory Factor Analyses  ……………………….……………………………… K1–K33 

Appendix L: Test of the Hypotheses and Subhypotheses  …………….…….…………... L1–L14 

Appendix M: Structural Equation Modeling …….………………………………………………… M1–M10 

Appendix N: Further Statistical Analyses  ………………………………………………………. N1–N9 

Appendix O: Supporting Evidence for the Research Relevance  .………..……….... O1–O4 

 

 

 

 

 

 

 



 

 

 

 

 

 

Appendix A 

Extract of the Pilot Study (Qualitative Phase) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix A1 
 

                   

 

 

 

            

Krings (2014b) 

Development of the Questionnaire Components (Semi-structured Interviews) 

 

Exctract of Mindmap for individual interviewee in the Pilot Study 

 

A1 



 

 

Appendix A2 

 

 

                                

 

  

                  
 
 
 
 
 
 
 
 
 
 
 

Classifications of B2B-Business Development Phases in the Pilot Study 

(Question 4) 

Krings (2014b) 

Extract of Semi-structured Interview in the Pilot Study 

A2 

 

2 



 

 

Appendix A3 

 

        
 
 

   

Extract of the Thematic Coding Table in the Pilot Study 

Krings (2014b) 

Extract of the Frequency of the Themes mentioned in the Pilot Study 

A3 



 

 

Appendix A4 

 

                    

                                                            
                                                                                                               

              

 
 

Krings (2014b) 

Narrative/Interpretation of the Findings in the Pilot Study 

A4 



 

 

 

 

 

 

Appendix B 

Participants of the Pre-Test 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix B 
 

 

 

 

 

Extract of Skype Recorded Expert Interviews (Pre-Test 01/17) 

B1 



 

 

 

 

 

 

Appendix C 

Questionnaire 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix C1 
 

 

  

 

               

 

 

Final Questionnaire: Title and Instructions 
Page  

C1 



 

 

Appendix C2 
 

 

 

         

               
 

 

                                                                      

Final Questionnaire 1st Block 

Final Questionnaire 2nd Block 

C2 



 

 

        

Appendix C3 
 
 

     
                                                      

  
                         

 
 

     

                                                          
                                                               

 
 

 

 

 

 

 

 

 

 

Final Questionnaire 3
rd Block 

 

Final Questionnaire 4th Block (Part 1) 

C3 



 

 

Appendix C4 

 
                                                                                                                   

 

   
  

                        
 

  
 

 
 

 

 

 

                       

 

 

 

          

                                 
 

Final Questionnaire 5
th

 Block  

Final Questionnaire 6th Block  

Final Questionnaire 4
th Block (Part 2) 

Final Questionnaire 7th Block  

C4 



 

 

 

 

 

Appendix D 

Scales 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix D1 
 

           v      

   

 

  

 

     

Scales in Final Questionnaire (Question 1g) 

Scales in Final Questionnaire (Question 1h) 
 

D1 



 

 

 

Appendix D2 

 
 

            

 

 

 

 

 

 

 

 

 

 

 

 

 

Scales in Final Questionnaire (Question 2a) 

D2 



 

 

 

Appendix D3  
 

 
 

 

 
 

 

 
 

 
 

   

 

 
 
 
 
 
 

Scales in Final Questionnaire (Question 2b) 

D3 



 

 

 

Appendix D4 

  

        

 
 
 
 

Scales in Final Questionnaire (Question 2c) 

D4 



 

 

 

Appendix D5 

  
 
 

 

         
                                          

 
 
 
 
 
 
 
 

Scales in Final Questionnaire (Question 2d) 

D5 



 

 

 

Appendix D6 
 

 

 

 

 

 

 

Scales in Final Questionnaire (Question 2f) 

Scales in Final Questionnaire (Question 2e) 

D6

 
 D4 



 

 

 

Appendix D7 
 

  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Scales in Final Questionnaire (Question 2g) 

D7

 
 D4 



 

 

 

Appendix D8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Scales in Final Questionnaire (Question 3a) 

D8

 
 D4 



 

 

 

Appendix D9 
         

 

 

 

 

 

 

 

 

Scales in Final Questionnaire (Question 3b) 

D9

 
 D4 



 

 

 

Appendix D10 

 

 

 

         

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Scales in Final Questionnaire (Question 3c) 

D10

 
 D4 



 

 

 

Appendix D11 

 
   

 

   

 

 

 

 

Scales in Final Questionnaire (Question 3d) 

D11

 
 D4 



 

 

 

Appendix D12  
 

 

 

 
 

 

 

 

Scales in Final Questionnaire (Question 4b) Question 4a branches out into one different section for Vendors (V), Third Parties (TP) and Buyers (B) 

Scales in Final Questionnaire (Question 4c)  

D12

 
 D4 



 

 

 

Appendix D13 
 

                                    

                          

 

 

 

Scales in Final Questionnaire (Question 4d) 

Scales in Final Questionnaire (Question 4e) 

D13

 
 D4 



 

 

    

Appendix D14 
 

        

Scales in Final Questionnaire (Question 4f) 

Scales in Final Questionnaire (Question 4g) 

D14

 
 D4 

Scales in Final Questionnaire (Question 4h – Question 4i 
)  

Scales in Final Questionnaire (Question 4j) 
)  



 

 

   

Appendix D15 

 
                          

 
           

                                           

 

 
 

 

Scales in Final Questionnaire (Question 4k)  

Scales in Final Questionnaire (Question 5a–5f) 

D15

 
 D4 



 

 

Appendix D16 
 

 

    
Scales in Final Questionnaire (Question 5g) 

Scales in Final Questionnaire (Question 6a–6c) 

D16

 
 D4 



 

 

 

 

 

 

Appendix E 

Extract of B2B Vendors 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix E 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Potential Community of B2B Software Vendors (Extract) 

 

E1

 
 D4 



 

 

  

 

 

 

Appendix F 

Qualtrics Survey 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix F1 

 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Introduction Email Qualtrics 

 

F1

 
 D4 



 

 

Appendix F2 

 
 

    

 
 
 

 

 

 

 

 

 

 

 

Reminder Email Qualtrics 

 

F2

 
 D4 



 

 

Appendix F3 

 

                                                     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 Thank You Email Qualtrics 

 

F3

 
 D4 



 

 

Appendix F4 
 

 

                                

          

 

YouTube Announcement Video 

LinkedIn Survey Blog 

YouTube Thank You Video 

Continuous Engagement before, during and after the Data-Gathering-Phase 

 

F4

 
 D4 

https://www.youtube.com/watch?v=mnpSvRJyKu8&t=2s
https://www.linkedin.com/pulse/social-media-b2b-doctoral-research-survey-werner-krings
https://www.youtube.com/watch?v=F-Vs-Zp55S8


 

 

Appendix F5 

 

                 

m                                                                            

 Extract of Survey Participants who signed up for the Incentive Schemes (Executive Summary and Raffle) and the final winners 

 

F5

 
 D4 

Random Number Generator Link 

 

 D4 

https://www.matheretter.de/rechner/zufallszahlengenerator/


 

 

 

 

 

Appendix G 

Descriptive Statistics 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix G1  
  

 
  

  

 

 

 

 
 

 

 
 

 

 
 

 

 
 

 
 

 

 

 

 
 

 

 
 

 

 
 

 
 

 

 
 

 

 
 

 

 
 

 
 

 

 

 

 

 

 

 

Geographical Breakdown 

G1

 
 D4 



 

 

Appendix G2  

 

 

     

 

 

Breakdown of Corporate Size (Annual Sales Revenue) 

 

Breakdown of Corporate Size (Number of Employees) 
 

 

G2

 
 D4 



 

 

Appendix G3 

 
                             

 

 
 
 

 

 

 

 

 

 

 

 Industry Data 

 

G3

 
 D4 



 

 

Appendix G4 
  
 

 
 
 

 

 
 

 

 
 

 

 
 

 
 

 

 

 

Corporate Function within the Organisation 

B2B Employer 

G4 



 

 

Appendix G5 
  

 

 
 
 
 

 
 
 

 
 
 
 
 
 

Current B2B Career Level 

Gender Gap 

G5

 
 D4 



 

 

Appendix G6 

 

 
 
 

 
 

Age Groups in accordance with Generation Groups 

Levels of Education 

G6

 
 D4 



 

 

Appendix G7 
 

 

 

 

 
 

 
 

 

 

 
 

Experience 

Career Background 

Roles and Responsibilities 

G7

 
 D4 



 

 

 

Appendix G8 
 

 

 

Inclination/Intensity towards Social Media Business Usage 

G8

 
 D4 



 

 

Appendix G9 

 

 

 

 

 

 

 

 

Intensity of Social Media Business Usage (Multi Response) 

 

G9

 
 D4 



 

 

 

 

Appendix G10 
 

 Hesitation/Inhibition  towards Social Media Business Usage  

G10

 
 D4 



 

 

Appendix G11 

 

 

 

 

 

 

 

 

 

 

 

Inhibition towards Social Media Business Usage (Multi Response) 

 

G11

 
 D4 



 

 

 

 

Appendix G12 

 
Social Media Usage Intensity/Inclination by Corporate Functions (Statistics) 

G12

 
 D4 



 

 

Appendix G13 
 

 

 

 

 

Social Media Business Usage Intensity/Inclination by Selected Corporate Functions (Graphics) 

G13

 
 D4 



 

 

Appendix G14 

 

 

 

 

 

 

 

 

 

 

 

 Hesitation  towards Social Media Business Usage by Selected Corporate Functions (Statistics) 

G14

 
 D4 



 

 

Appendix G15 

 
 

                                                      

 

 

 

 

 

 

 

 

 

         Hesitation  towards Social Media Business Usage by Selected Corporate Functions (Graphics) 

G15

 
 D4 



 

 

Appendix G16 
 

     

               

                    

Crosstable: Survey Origin, Interest in Executive Summary/Raffle  

G16

 
 D4 



 

 

Appendix G17 

 

 

   

 Obtained Results 

 D4 

G17

 
 D4 



 

 

 

 

 

 

Appendix H 

Missing Value Analyses 

 

 

 

 



 

 

Appendix H1 
 

                     

                                                                                     

 

 

 

 

 

                                                                                                                      

                                                                                                       

Missing Value Analysis Univariate Statistics 

 

H1

 
 D4 



 

 

Appendix H2 

 

                      

                      

Missing Value Analysis Univariate Statistics (Continued)  

 

H2

 
 D4 



 

 

Appendix H3 
 

 

                      

                        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                         

 

Missing Value Analysis Univariate Statistics (Continued)  
 

H3

 
 D4 



 

 

Appendix H4 
 

 

 

 

 

 

 

 

 

                                 

  

                                                        

Missing Value Analysis Univariate Statistics (Continued)  

 

H4

 
 D4 



 

 

 

 

Appendix H5 
 

 

 

                                                                 

                                   

Missing Value Analysis Univariate Statistics (Continued)  

 

H5

 
 D4 



 

 

 

 

 

                                 

 

 

 

 

 

 

 

 

 

 

Appendix H6 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                      

 

 

 

 

    
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Missing Value Analysis Univariate Statistics (Continued)  

 

H6

 
 D4 



 

 

Appendix H7 

 

 

 

 

 

 

 

 

H7

 
 D4 



 

 

 

 

 

 

 

Appendix I 

Preliminary Analyses 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix I1 

 
     

            

 

 

                   

 

 

 

 

Crosstable: Survey Completion and Survey Submission  

I1

 
 D4 



 

 

Appendix I2 

 

 

 

 

 

 

 

 

 

 

 

Obtained Results  

I2

 
 D4 



 

 

Appendix I3            

 

 

                         

   

      

       

 

 

 

Test of Equality of Means  Example Q4k 

I3

 
 D4 



 

 

Appendix I4 

   

 

  

I4

 
 D4 



 

 

   

 Appendix I5 

 

            

 

 

 

 

 

I5

 
 D4 



 

 

 

Appendix I6 
      

 

                              

                                                                                                                                                               

 

 D4 

I6

 
 D4 



 

 

Appendix I7 

 

 

  

I7

 
 D4 



 

 

Appendix I8 

               

 

 

 

 
 

I8

 
 D4 



 

 

Appendix I9 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

I9

 
 D4 



 

 

Appendix I10 
 

                                     

  

        

 Assessing Normality 
 

I10

 
 D4 



 

 

 

Appendix I11 
                          

                                          

                                

 

 

 

I11

 
 D4 



 

 

 

Appendix I12 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

I12

 
 D4 



 

 

 

Appendix I13 

 

 

 

 

                     

 

                

 D4 

I13

 
 D4 



 

 

 

Appendix I14 

                                              

 
 

I14

 
 D4 



 

 

 

Appendix I15 

                                                   

   

              

 

 

 

I15

 
 D4 



 

 

Appendix I16 
  

 

 

 

Detected Multivariate Outliers within SPSS for Sample and Subsamples EMP: Vendors, Third Parties, and Buyers 

I16

 
 D4 



 

 

Appendix I17 
  

 

 

Detected Multivariate Outliers within SPSS for Sample and Subsamples, REGNEW: DACH, WE, NA and OTHers 

I17

 
 D4 



 

 

Appendix I18 

  
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

I18

 
 D4 



 

 

Appendix I19 

 

 

 

 

 

 

 

I19

 
 D4 



 

 

 

 

 

 

Appendix J 

Exploratory Factor Analyses 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix J1 

                                                                                                          

                                  
 

 

 

 

                                                                                                                                            
 

 

 

J1 

 
 D4 



 

 

 

 

 

Appendix J2 

 

 

 

J2

 
 D4 



 

 

Appendix J3 
 

  Exploratory Factor Analysis (EFA) of the four Business Development process phases 
  Eigenvalues and Total Variance Explained: Four Business Development process phases 

                 

                 

 

 

 

 

 

 

 

 

 

 

J3 

 
 D4 



 

 

Appendix J4 
 Exploratory Factor Analysis (EFA) of the four Business Development process phases 

 Rotated Component Matrix
a
: Business Development process phases 

 

  

 

 

J4

 
 D4 



 

 

Appendix J5 
   Exploratory Factor Analysis (EFA) of the four Business Development process phases 
   Pattern and Structure Matrix for PCA with Oblimin Rotation of Five Factor Solution of the four Business Development process phases 

  

 Note: Major loadings (> +.50) for 
each item are coloured for the five 
components. Though factor 
loadings of +.30 to +.40 are 
minimally acceptable for  
interpretability purposes values > 
+.50 are considered necessary for 
practical significance (Hair Jr, 2009). 
 

 The Factor Pattern Matrix contains 
the loadings which reveal the 
unique contribution of each item to 
the factor. 

 

 The Factor Structure Matrix shows 
the bivariate correlations between 
the items and the factors. These 
loadings include the unique 
variance between item and factor 
as well as the correlation among 
the factors. 

 

 Pattern and Structure Matrix: 
Extraction Method: Principal 
Component Analysis.  
 

 Rotation Method: Oblimin with 
Kaiser Normalization. Pattern 
Matrix: Rotation converged in 18 
iterations.  

 

 Communalities reveal how much of 
the variance in each item is 
explained. Communalities of > .3 
indicate that these items have a 
good fit with the other items in its 
component or factor. 

 

J5

 
 D4 



 

 

Appendix J6 
 

 

    

 

 

 

 

 

J6

 
 D4 



 

 

Appendix J7 

Exploratory Factor Analysis (EFA) of the two Moderators Social Capital and Usage Criteria        
Eigenvalues and Total Variance Explained: Two Moderators SCAP and RUCRIT

 

                                                                             

 

 

 

 

 

J7

 
 D4 



 

 

Appendix J8 

 

  

 

J8

 
 D4 



 

 

Appendix J9 

 

              

 

 

 

 

 

 

 

 

J9

 
 D4 



 

 

Appendix J10 

 

 

 

 

J10

 
 D4 



 

 

Appendix J11 

 

  

   

 

 

 

 

J11

 
 D4 



 

 

Appendix J12 

 

   

   

 

 

J12

 
 D4 



 

 

Appendix J13 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

J13

 
 D4 



 

 

Appendix J14 

 

 

  

 

 

 

 

 

 

 

J14

 
 D4 



 

 

 

 

 

 

Appendix K 

Confirmatory Factor Analyses 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix K1 
 

     Confirmatory Factor Analysis AMOS v23 – Dimensions of the Antecedent 

     Original Measurement Model  (Hypothesized Model)  

 

  
 

                                                                                            

K1

 
 D4 



 

 

Appendix K2 

               
 

 
 

  

 

 

                                             

                    

K2

 
 D4 



 

 

 

Appendix K3 (Extract) 
                                              

 

                                                                                                                           

 

 

 

 

 

 

 

K3

 
 D4 



 

 

#Appendix K4 

 

                                  

K4

 
 D4 



 

 

Appendix K5 

   To detect model misspecifications the standardized residuals and modification indices were reviewed.  

    

                                                     

 

                                          

 

 

 

 

 

                                                              

 

K5

 
 D4 



 

 

Appendix K6 
 

      Confirmatory Factor Analysis AMOS v23 – Dimensions of the Antecedent 

 Modified Model   
 

 

  

                 
 

 

 

      

      

 

K6

 
 D4 



 

 

Appendix K7 

               
 

 

 
 

    

 

 

                                

 

K7

 

 K5

  D4 



 

 

                   

 

Appendix K8 (Extract) 
    

 
                                    

 

                                    

 

 

 

 K5

  D4 

K8

 

 K5

  D4 



 

 

 

Appendix K9 

         
 

  

 
        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

K9

 

 K5

  D4 



 

 

Appendix K10 
 

   Confirmatory Factor Analysis AMOS v23 – Dimensions of the Independent Variable  

Original Measurement Model  (Hypothesized Model)  

Black (blue) figures = unstandardized (standardized) estimates (factor loadings or correlations)    
 

 

> 

   Note: The model is recursive. Sample size = 530  

 

 

                                                                                                           
 

 

   

      

    

   

 

 

 

 

 

 

 

 

K10

 

 K5

  D4 

Hypothesized Model 

 



 

 

 

Appendix K11 

Factors and Underlying Statements for the Independent Variable 

                          0 

                    

        v               vv       vvvvv  

 v                          

                         

 

K11

 

 K5

  D4 



 

 

Appendix K12  

 

 

 

K12

 

 K5

  D4 



 

 

  

Appendix K13 

 

                                                                      

K13

 

 K5

  D4 



 

 

Appendix K14 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

K14

 

 K5

  D4 



 

 

Appendix K15 (Extract) 
            

 

                                                                                                      

 

 

 

 

 

 

 

K15

 

 K5

  D4 



 

 

Appendix K16 (Extract) 

  

                                                                                 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

K16

 

 K5

  D4 

 



 

 

 

 

Appendix K17 (Extract) 

             

 

                                                  

 

 

 

 

K17

 

 K5

  D4 



 

 

 

Appendix K18 

     Confirmatory Factor Analysis AMOS v23 – Dimensions of the Independent Variable  

 Modified Model     
 Black (blue) figures = unstandardized (standardized) estimates (factor loadings or correlations)    

 

 

 

Note: The model is recursive. Sample size = 530  

 

 

 

 

 

 

 

K18

 

 K5

  D4 

Modified Model 

 



 

 

Appendix K19 

 

     

 

 

 

K19

 

 K5

  D4 



 

 

 

Appendix K20 (Extract) 

 

 

K20

 

 K5

  D4 



 

 

 

 

Appendix K21 (Extract) 

                  

 

  

 
 

K21

 

 K5

  D4 



 

 

Appendix K22 (Extract) 

 

 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

K22

 

 K5

  D4 



 

 

 

 

 

Appendix K23 

                                                                                                                                                                                                                                                                         

 

 

K23

 

 K5

  D4 



 

 

                                                      

Appendix K24 
 

                 

          Confirmatory Factor Analysis AMOS v23 – Dimensions of the Moderator Variables  

 Original Measurement Model  (Hypothesized Model)  

 Black (blue) figures = unstandardized (standardized) estimates (factor loadings or correlations)    
 

 

  

K24

 

 K5

  D4 

Hypothesized Model 

 



 

 

Appendix K25 (Extract) 

                        

                                                  

 

 

 

 

 

 

 

K25

 

 K5

  D4 



 

 

Appendix K26 (Extract) 
         Confirmatory Factor Analysis AMOS v23 – Dimensions of the Moderator Variables  

 Modified Model   Black (blue) figures = unstandardized (standardized) estimates/loadings or correlations    

 

 

 

 

 

 

 

 

K26

 

 K5

  D4 

Modified Model 

 



 

 

Appendix K27 (Extract) 
  

                                                                  

 

 

 

K27

 

 K5

  D4 



 

 

Appendix K28 (Extract) 
 

     Confirmatory Factor Analysis AMOS v23 – Dimensions of the Dependent Variable  

 Original Measurement Model  (Hypothesized Model)  

 Black (blue) figures = unstandardized (standardized) estimates (factor loadings or correlations)    

 

 

 

K28 

8

 

 K5

  D4 



 

 

Appendix K29 

   

   

K29 

8

 

 K5

  D4 



 

 

Appendix K30 

                                

 

 

 K5

  D4 

K30 

8

 

 K5

  D4 



 

 

Appendix K31 
                                                                                           

 

                                                                       

 

       

 

 

K31 

8

 

 K5

  D4 



 

 

 

 

Appendix K32 
# 

 

 

 

 

      Confirmatory Factor Analysis AMOS v23 – Dimensions of the Dependent Variable 
 

 Modified Model (Preliminary Version)  
 Black (blue) figures = unstandardized (standardized) estimates (factor loadings or correlations)    
 

          

 

 Modified Model (Finalised Version) 

 

 

 

 

 

 

 

 

 

 

K32 

8

 

 K5

  D4 



 

 

 

Appendix K33 
           

                                        

 

                                 

 

K33 

8

 

 K5

  D4 



 

 

 

 

 

 

Appendix L 

Test of the Hypotheses and Subhypotheses 

Regression Analyses 



 

 

Appendix L1 
 

 

  

Test of the Hypotheses H5a11M–H5a52M  (Moderator Analysis)   
   

 
 

L1 

8

 

 K5

  D4 



 

 

*After scale refinement by EFA and CFA; UCRITSD = Usage Criteria Sociodemographic; L = Lower, H = Higher Level, M = Moderator 

 

Appendix L2 

                 

Test of the Hypotheses H6a11M–H6a52M  (Moderator Analysis) 
  

 
 

L2 

8

 

 K5

  D4 



 

 

                                                                                                                                                                                           

Appendix L3 

 

  

Test of the Hypotheses H6b11– H6b52 (Moderator Analysis) 

 

 

L3 

8

 

 K5

  D4 

*After scale refinement by EFA and CFA; UCRITEU = Usage Criteria Ease of Use; L = Lower, H = Higher Level, M = Moderator   

 



 

 

Appendix L4 (Extract TRSMJU) 

 

 

 

 

L4 

8

 

 K5

  D4 

Test of the Hypotheses H5b11– H5b52 (Moderator Analysis) 

 

 



 

 

Appendix L5 
                                                                     

                                      

 

 

 

 

 

 

 

 

 

L5 

8

 

 K5

  D4 

 



 

 

Appendix L6 

 
                                                                    

                                                     

 

 

 

 

 

 

 

 

 

 K5

  D4 

L6 

8

 

 K5

  D4 

 



 

 

Appendix L7  

 

 

 

 

L7 

8

 

 K5

  D4 



 

 

Appendix L8  

 

 

 

 
 

L8 

8

 

 K5

  D4 



 

 

Appendix L9  

 

 

 

 

 

 

 

 

 

 

L9 

8

 

 K5

  D4 



 

 

Appendix L10 

                                                                                  

                                         

 K5

  D4 

L10 

8

 

 K5

  D4 



 

 

Appendix L11 
 

 

 

 

 

 

 

 

 

 

 

L11 

8

 

 K5

  D4 



 

 

Appendix L12 
 

 
 

 

 
 

                                                                                                     

L12 

8

 

 K5

  D4 



 

 

Appendix L13 

 

 

         

 

 

 

 

 

L13 

8

 

 K5

  D4 



 

 

Appendix L14 

          

 

                                                                                                                         

 

L14 

8

 

 K5

  D4 



 

 

 

 

 

 

Appendix M 

Testing the Comprehensive Model 

Structural Equation Modeling 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix M1 
 

   

  

 

  

M1 

8

 

 K5

  D4 

Structural Equation Modeling  AMOS v23 – Original Model, (NT = 530) 

 



 

 

Appendix M2 (Extract) 

  

          

 

 

 

 

 

 

 

 

 

 

M2 

8

 

 K5

  D4 

 



 

 

Appendix M3 

               

 

 

 
 

                    

 

M3 

8

 

 K5

  D4 

 



 

 

Appendix M4 (Extract) 

 

 

 

 

 

 

 

 

M4 

8

 

 K5

  D4 



 

 

Appendix M5 

 
 

 

 

 

 

 

 

M5 

8

 

 K5

  D4 



 

 

Appendix M6 

 

 

 

 

 

 

 

M6 

8

 

 K5

  D4 



 

 

Appendix M7 

 

 

 

 
 

 

M7 

8

 

 K5

  D4 



 

 

Appendix M8 

 

 

 

 

 

 

 

M8 

8

 

 K5

  D4 



 

 

Appendix M9 
 

 

 
          

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 K5

  D4 

M9 

8

 

 K5

  D4 



 

 

Appendix M10 

 

 

 

 

 

 

 

M10 

8

 

 K5

  D4 



 

 

 

 

   

 

Appendix N 

Further Statistical Analyses 

 

 

 

 

 

 

 

 

 

  



 

 

Appendix N1 

Chi-Square Tests for Independence (Criterion) 
  

         

                                                                  

                                                             

N1 

8

 

 K5

  D4 



 

 

Appendix N2 

 

   

 

  

 

 

 

 

N2 

8

 

 K5

  D4 



 

 

Appendix N3 

 
 

  

 

N3 

8

 

 K5

  D4 



 

 

Appendix N4 

 

 

N4 

8

 

 K5

  D4 



 

 

Appendix N5 

 

     

N5 

8

 

 K5

  D4 



 

 

Appendix N6 

 

 

 

 

 

 

 

 

 

 

N6 

8

 

 K5

  D4 



 

 

Appendix N7 

                                 

 

 

 

 

N7 

8

 

 K5

  D4 



 

 

Appendix N8 

 

 

 

N8 

8

 

 K5

  D4 



 

 

Appendix N9 

 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

N9 

8

 

 K5

  D4 



 

 

 

 

   

 

Appendix O 

Supporting Evidence for the Research Relevance 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Appendix O1 
 

Letter of previous employer (global software vendor) 

 

Link: 5 Ways Windows 8 benefits Manufacturers 

 K5

  D4 

O1 

8

 

 K5

  D4 

https://www.automationworld.com/article/technologies/erp/how-windows-8-benefits-manufacturers


 

 

Appendix O2 

  

   

Link to assess theLinkedIn SSI  

 

YouTube Link Social Selling Award 2017 by LinkedIn 

O2 

8

 

 K5

  D4 

https://www.linkedin.com/sales/ssi
https://www.youtube.com/watch?v=OrrwNYoaWLQ


 

 

Appendix O3 

  

O3 

8

 

 K5

  D4 

Link to Tasty Science Video 

LinkedIn Profile Argang Ghadiri 

Link to Book Contribution 

https://wissenschmeckt.de/krings
https://www.linkedin.com/in/argang-g-10b8922b/
https://www.springer.com/de/book/9783658213893#aboutBook
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LinkedIn Profile Jacqueline C. Ross 

Link to Amazon Bookshop 

 

 

https://www.linkedin.com/in/jacqueline-c-ross-b5960435/
https://www.amazon.com/Manage-Up-Ultimate-Managing-Manager-ebook/dp/B07D4652ND/ref=sr_1_1?ie=UTF8&qid=1527156784&sr=8-1&keywords=ross+managing+up



